
 

  

 

 

 

Telling Your Story to  

More People in 2016!  
 

Consumer surveys show people believe independent shops do a better job performing virtually 

any repair or service the dealer can, and create trusted, customer relationships.  

 

Your association will tell that story in an even bigger and better way this year. 

 

Powerful Benefits: 

 Independent shops don’t have the time, resources and expertise to create a professional 

campaign reaching thousands of people consistently. This program does that for you. 

 For about $125 a month, we promote your shop’s name and primary benefits during the year. 

In past campaigns, shops have received over 150 total name and location mentions, along with 

the positive promotion of the industry.  

 

Primary Program:  

 April through October, commercials will air on KQRS 92.5 

FM, Cities 97, 97.1-FM and WCCO-AM 830, three highly- 

rated Twin Cities area radio stations.  

 On WCCO-AM 830, your message will be heard in the 

weekday John Hines Show and adjacent to the Saturday 

morning Car Care Show, and other highly-rated shows. 

 60 and 30-second commercials highlight participating shops 

in non-competitive locations. (Go to aaspmn.org to hear 

examples.) 

 

Added Weeks Program:   

 Shops committing to the primary program can also invest in 

similar, additional schedules on KQRS 92.5 FM or Cities 97, 

97.1-FM or WCCO 830. 

 

 

 

 

Metro Area application (Greater MN application below) 



 

 Yes, sign us up for the Primary Program in the 2016 Neighborhood Auto Repair 

Pro™ campaign with $1,000 for the ($500 invoiced on April 1, due April 30
th

 and $500 on August 1, due August 30
th

).  

 

 Yes, increase my shop's promotion with an Added Weeks Program:  ($1,000 increments 

on the station(s) selected and billed as above.) 

 On KQRS 92.5 FM, we would like to invest an additional $1,000. 

 On Cities 97, 97.1-FM, we would like to invest an additional $1,000. 

 On WCCO, 830 AM, we would like to invest an additional $1,000. 

 

Totals: 

 Primary Program:   $1,000 

 Added Weeks Program: $________ 

 

Total 2016 Commitment  $________ 
 

 

___________________________________, _______________________,     ____/____/____ 

                      (Print Name)           (Signature)     (Date) 

 

____________________________________________________________________________ 

(Company Name) 
 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

Return this form to the AASP-MN office by  

Friday, March 18
th

, 2016  
 

Fax: 612-623-1122  

or 

Scan/Email: aasp@aaspmn.org  
 

Final program details announced when shop  

sign-up is complete. 
 

mailto:aasp@aaspmn.org


 

 
 
  

 

 

Telling Your Story to 

More People in 2016! 

 

Shops say they just don’t have the time, resources and expertise to create a professional 

campaign to consistently promote their shop. You can, when you put the power of your 

association to work.  

 

In 2016, AASP-MN offers Greater Minnesota members the chance to create their personalized 

version of the successful annual Get to Know Your Neighborhood Auto Repair Pro™ campaign 

organized in the Twin Cities area. 

 

Working together, we promote you… the independent shop that performs virtually any repair or 

service the dealer can, and creates enduring customer relationships. Here’s the plan: 

 

 Pandora Internet Radio, a rapidly-growing internet music radio 

platform, delivers commercials only to listeners in a member 

shop’s primary and selected zip codes.  

o When you sign up and select 3-5 zip codes, Pandora provides 

information on your schedule (weeks and number of 

commercials per week), which is forwarded to you. 

o Pandora audiences vary by geography. When you get your 

projected schedule and listener information, you decide 

whether the number of Pandora listeners in your marketing 

area justifies your investment.  

 WCCO-AM 830 continues to be a preferred listening choice 

for many who live and work in Greater Minnesota. Your 

message will be heard weekdays on the John Hines Show and 

adjacent to the Saturday morning Car Care Show and other 

highly-popular shows. 

o When your shop chooses a WCCO AM 830 schedule, you 

share commercial mentions in the radio spot with three other shops from non-competitive 

geography.  

 

Greater MN application  



 

 Yes, sign us up for the 2016 Neighborhood Auto Repair Pro™ campaign with $1,000 

   for the ($500 invoiced on April 1, due April 30 and $500 invoiced on May 1, due May 30) on:  

Pandora Internet Radio. 

WCCO-AM Radio 

 

 Yes, increase my shop's promotion with an Added Investment:  ($1,000 increments and 

   billed as above.) 

 

Pandora Internet Radio. 

WCCO-AM Radio 
 

 Please have someone contact us directly to answer additional questions. 

 

 We’d like Pandora listener ratings for these zip codes: 

1.________ 2.________ 3.________ 4.________ 5.________ 
 

Total: 

 Primary Program:  $1,000 

 Added Investment: $________ 
 

2016 Total   $________ 

 
 

___________________________________, _______________________,     ____/____/____ 

                      (Print Name)           (Signature)     (Date) 

 

____________________________________________________________________________ 

(Company Name) 
 

Return this form to the AASP-MN office by 

Friday, March 18
th

, 2016  

Fax: 612-623-1122  

or 

Scan/Email: aasp@aaspmn.org  
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